ATTACHMENT 2: Sources of Listings of Green Building Supply Firms

Product and Service Listing
By: Build it Green
URL.: http://accessgreen.builditgreen.org/PDF/docs/byguide.pdf

Description: This document provides a list of green products (with their manufacturer), along
with a list of retailers selling those products in the nine-county San Francisco Bay Area and in the
City of Anaheim.

Bay Area Green Business Program
By: Association of Bay Area Governments (coordinator)
URL.: http://www.greenbiz.ca.gov/ShopGreen.html

Description: Go to the URL above, and select one of nine Bay Area counties on the left side of
the page. In the “Home & Businesses Services” section, there are a number of categories
pertaining to building supplies. Select on of those categories, and the website will produce a list
of firms, sorted by their home city, with their names, addresses, phone numbers, and, sometimes,
URLs.

Mapping the Green Economy
By: Environmental Defense Fund
URL.: http://www.edf.org/page.cfm?taglD=40388

Description: This is not a list of green building supply firms but rather a list of green buildings,
energy-efficient energy generation sites, firms specializing in some aspect of energy-efficient
construction (Referred to as “energy efficiency” firms on the site), and firms specializing in some
aspect of energy-efficient transportation. Only some of the firms listed in the “energy efficiency”
category will fit the mold of a green building supply firm. All of these appear to be green building
suppliers and contractors. Unfortunately, there is no clean way to list the firms across the state.
Select a city, county, or congressional district, and find the firms within that area that are labeled
with reddish-pink pushpins. It appears that all those firms will meet the specified criteria.
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INTRODUCTION

in 2004, Mayor Tom Bates
ossembled o “Sustainable
Business Working Growp™ to foous
the City of Berkeley's efforts and
commitments fowards

sustainability.
More than
100
community
leaders
participated
in a half-day
meeting to
identify and

Miayer Tom Bales addressing the Sushainable pricritize ke}-
Business Working Greup.

Making the City of
Berkeley an
‘envirenmental

pawerhouse’

opportunities
to meet the geals of maintaining
Berkeley’s reputation as a national
environmental leader and making
the City an “envircnmental business
powerhouse.” The feedbock from
that event formed the basis for a
Sustainable Business Action Plan.
After City staff compiled it, the City
Coundl endorsed the plan
vnanimeouwsly in a 9-0 vote.

Maore recantly, in the Movember
2004 election, Measure G passed
with B81% of voters (the highest
passage rate of any Berkeley
ballot measwre) in faver of an 80%
reduction in Berkeley's greenhouse
gas emissions by 2050,

The measure also requires the
development of a plan for adoption
in 2007, The plan will sat a ten-
year emissions reduction target and
identify actions by the Ciry and
community to achieve both the ten-
year target and the ultimate goal
of 80% reduction.

In light of these mandates, the City's
(Office of Energy and

Sustainable Development (E3D)
in collaboration with UC
Berkeley's Chancellors Advisory
Committee on sustainability
(CACS) and the Downtown
Berkeley Association [DBA),
developed a pilot program 1o
foous carbon reduction efforts in
the restaurant industry,
particularly in downtown
Berkeley. This program
focused on green restavrant
certification and was launched in
the spring of 2004,

In thiz white paper, we give an
overview of the development
and implementation of the

program. YWe then analyze
what worked, what didn't, and

present recommendations for
improvement. Mext, we

outline a marketing sfraregy to
promote the efforts of

participating businesses.
Finally, we discuss the current
status of the program and

offer possible next steps.

H

ﬂ Trage cawrmay Ooogho [ogen

In 2005, Barwsley odogked the geal of being hame ba Faa
groenisl haspiiolity sedes
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PROGRAM BACKGROUND

Restaurants were selected for targeted outreach because
environmental services departments had identified this indwstry as
being highly resource Intensive. Large amounts of energy and
water are required for restaurants to prepare, heat, and cook
food:s as well o3 to wash dishes. Restaurants alse generate high
levels of solid waste, providing oppertunities for food waste
recycling and landfill divarsion. Furthermore, in commumity
engagement processes, there was inferest on the part of the

Chamber of Commerce and the Convention and Visitors Burequ in  Proseos decal.
marketing Berkeley as a center of “green dining.” The green

certification effort leverages Berkeley's axisting position as a leader in
sustainable food systems.

Berkaley's downtown was selected for a number of reasons:

-

There was an enthusiastic partner in Deborah Badhia and the DBA who
very open to a partner working with them to highlight the greening of
their business district. Additicnally, the organization has cultivated
personal relationships with many of the key players in downtown, which
we have found to be vital in outreach efforts.

The downtown serves as a nexus between the town and the campus.
Funding to support two hired interns was secured from UC Berkelay
because ESD could argue that many of their 40,000 faculty, staff and
tudents patronize restavrants in the Berkeley downtown and that the UC
could play a role in increasing the sustainability of the

astablishments whare their constituencies dine.

There is much public attention on the downtown right now because of a
new area plan for the downtown, a new design for the BART station,
plonned construction projects such as an art museum and the David
Brower Center, and empty store fronts. The district is facing stiff
competition from nearby shopping centars in Emeryville and El Cerrito
and retail sales tax revenuve has been on the dedine for the last several
YEars.

The progrom structure was informed by Community Bosad Social Marketing

[hitp:/ erww.chsm.com), a boedy of research conducted in the field of
sodal psychology that has defined numercus tools 1o

foster behavior change. Ressarch shows that efforts to promote
behavier change are mest effective when they are an integral part
of the community ond involve personal interacticn. By building on the
tools of Community Based Social Marketing: defining a community
effort, enlisting commitmeant, and engaging parsonally with restavrant
owners, the program was able to approach the greening of
restaurants from a holistic perspective — one that considered the well
being of both the business and the community and encouraged

[ conrtewy :
Lemier Stroat, sameiimas colled

The Bay Area Green Business

Building en the
principles of
Ceommunily Based

Social Marketing

restaurants to take a leading role in sustainability effors. Burkoby.

R, " in s
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PROGRAM BACKGROUND (CONT.)

At the time that the program was initicted, there were already ten green
cerfified restaurants in the downtown. It was hoped that the program would
prepare an additional ten restourants for certification, brining the total number
of green restaurants in the downtown to twanty, a significant number that could
catch the attention of local media.

Data about Berkeley restaurants was cellected from a number of sources
, such as the Department of Environmental Health, Sclid Waste Management, East
P's: Personal, Bay Municipal Unified District [EBMUD), Smart

Lights, and the Bay Area Green Business

Program in order to determine the best
in deseribing picture or graphi.

Persistence,
Partnering, possible candidates for the program. Theose
restaurants who were already in complionce
with environmental health laws and had
implemented energy saving or sustainable
practices were the primary targets.
Additicnally, the Downtown Barkeley
Association also helped pre-screen potential
'target restaurants based on their role in the
community, visibility, aond functional copacity to
take on green business certification.

Promofion

Case Study: Pie in the Sky

2124 Cenrer 5S¢
Berkeley, Califarnia 34704

www pleintheskycafe com

Small-Size Facility, High “Table Turnowver™ Irag czanoay Dy Cdifamion
Pie in the Sky is a srmall café thar offers pizza, salads, sandwiches, paswries, and desserts. The Owner Tim Barnard kard af .
business occuples a 1,500-square foot store. |t operates & days a week for approsimacely 10 hours etk
par :i‘_:r.
Project Ecomomics (1,500 square feet) Project Results
‘While pardcipating in the green certificatdon
Time from Start to Certfication Il meaths program Fas not resulred in cost savings for the
ntarn Time Required 20 howrs restaurant, it has encouraged Ple in dhe Sky o
dentify additional opporwnitdes through which
Total Costs to Farticipate in Food Recycling  § 15/mo to reduce their environmental footprint. For
Campostable Garbage Bags $ 15/ma nstance, the resexurant once used cleaning oll
packaged in rmetal spray cans vo clean i cheese
Replicing Plastic with Paper Cup % |¥ma graver. Mow that they have switched cleaning

methods, in one year they are able vo diverc 72
cans from encering the landfill.

Anniad Environrmental Benefics
Greenhouse Gas Reduction

Landfill Diversion Rate BT 58%
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PrROGRrRAM DETAILS

The program’s redtaurdnt outredch efforts barrawed heavily
fram public health campaign fechnigues. Personal
relationships betwesn program inferns and restaurant owners
faocilitated more effective communication and cooperation.
Orwners felt more comfortable asking for ausitance while
nterns could better oddress business-specific neads.
Parsistence in making initial as weall as follow-up contact wei
vital during the certification process, Partnering with the DBEA
fo pre-screen restourants as well as training of the pregram
nterns by many of the partners named above helped mateh
thete restaurants that were more predisposed to participate
with intems wha had knowledge of industry best proctices
aiid kiew how ta identify apportunities for energy and water savings, solid
waite reduction, and pallutien prevention, as well a3 mproving environmental
and sustainability perfermanee. It was advantagesus for infernt ta have
background knowledge abour restaurants and small businedses a: well as
experience with individuval-bosis sutreach. Restourants were alio incentivized
ta parfidpate by promational efforts such as ealine green business listings on the
Bay Ared Green Business and the City of Berkeley's wabsites.

Capiion daserising piclura

TIERED COMMITMENT PROCESS
Orvce targe! restaurants had been identified, a letter fraom the Mayor's affice
wiat gent to busines ewners adknowledging their leadership as progressive,

responible businesses and inviting them ta be a part of an historic effort ta From start 1
create the greenest hespitality secter in the country.® A follow up phone call o
wiat then made fo et up an initial meeting. |F was at this meeting that a certification

business ewner could leam mere abeut the program and have his ar her
guedtions answered. Onee an owner decided 1o participate, a second meeating
wiat arfanged. During this meeting, the interns and owner went aver a chedklist
assesiing the restaurant’s current practices to identify apporiunities for
enviranmental improvements and cost savings. A pledge farmalizing the
Etention of commitment fo the nitiative was alie signed. This second meesting
alio provided the nterna with the oppartunity to refer the business te ather
dpplicable programs such a3 Smart Lights for energy audits, Salid Waste for
arganics camposting or EBMUD for water conterving deviced. Fallew up calls
and visits were then eanducted depending an the individual needs, issues and
cancerns that arose for each restaurant. On averoge, approximately ten calls
ar visits per restaurant were required during the cerfification process.

Each restaurant checklist was inputted electranically. A log with a separate

page for ecch participating restaurant was used to track the date, time,

and specifics af each interaction that efther infem could guickly ascertain the

status of each restourant and how close its cheddist waos fo being ready for

submittal. Omes completed, checklists were then sent to the Bay Area Green

Business Program to be used in the reguired inspection process before

cartification con be completed, mhmh" piters or

" key foctar in how the Ritiarive waos tolleed about was soying that there would be 20 green
cerfified resfaurants in the downiown and the question being whether thelr restowant would be one
of them.




Foge &

Case Study: Downtown Restaurant

2102 Shattick Ave.
Berkeley, California 94704

W A IO ST LML 0

Medium-5Size Restaurant and Bar

Dievwenrenan Restaurant i a California seafood brasserie thar occupies a 5,000-2quare fo L aperanes & days 3 wesk for
appraximately 7 hours per day. lowas referred by the Downnown Berkeley Associatan and was already in storm water campli-
ance.

Project Economics (5,000 square feet)

Time from Start to Certification 14 menths
Imtern Time hours
Tatal Costs ¥
Lighting Installation Costs $ 30100
Refrigerator Gashets Feplacement ¥ IB5.00
Coste to Participate in Food Recycling }
Smiart Lights Subsidy « & 343.00 {W% of tofal cost)
Smart Lights Redrigerator Gashets Rebate = % 232.00 {&0% of total costh
Restaurant’s Cose i
Tatal Average Sawings per Month ($/ma) ¥
Energy Savings per Month (§imo) -1

Solid WWaste Bill Savings per Manth (Fmic) § 1, 267.37

Water Bill Savings per Month ($ima) 3
Anrual Savings (estmated) ]
Payback on Customer's Investment rmanths
Cost per Square Foot for Restaurant 5:'-_|_| fr
Annual Ervironmental Benefits Captisn deseribing picturs o grshic.
Greenhouse Gas Reduction 4212 s
Landdill Diversion Bao: B758%
Water Conserved gallans

Pie in the Sky and Downtown Bestaurant contrast in size, culsine, and type of dining experience offered but
had In commen primary dedslon-makers whe had an interest in and committed to green certifying. Length of
time reqguired far the completion of the certiflcation process was contingent on several foctars, including the
number of program parmer visits that were necessary, the respensiveness of and time reguired by the
restaurant te imglement changes, but most of all the Bay Area Business Pragram’s lengthy Inspection and
procesaing time due to it increasing popularity. Additionally, restaurants housed in multi-unit bulldings were
often more reluctant to participate becavse shared selid waste, energy, and water bill dilvted thelr savings
by sharing them amongst other businesses in the bullding. Despite these constraints and the busy, complex
nature of the restaurant business, however, these two restavrants were able te attain green

certification about o year after they begaon the process, increasing thelr energy and water efficiency, salid
weste diversion, as well a3 pallutien prevention.
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WHAT WORKED WELL

Pre-sereening and pre-gualifying restourants
There are 117 restavrants in the geographie
boundary of the Downtown Berkeley Assodation,
An initlal analysis of the dota resubted in o target
list of 30 restaurants. Participation in and
commitment to the pregram by restourants was
directly related to choosing businesses that had
organizational capocity, were known ta be
community-minded, and were generally already
In compliance with bosic reguizite environmental
regulaticns,

Tiered Commifment

Commitment iz an important teol identified by the
literature an Community Bosed Socal Marketing
that we employed with great sueeess. On
understanding the power of commitment to
change behaviors, Doug McKenzie-Mahr writes,
"“Why does agreeing to a small reguest lead
people o subsequently agree to a much larger
one? When individuals agree te o small reguest,
it aften alters the way they perceive them-
selves."® We found this idea te be true in prec-
fice. Once the restaurant owners made the time
ta conslder the initiative and then maoke subse-
guent decision: and commitments, thelr exeitemeant
amd enthuslasm grew as well. On maere than ane
occasion, once the individual mode some kind of
cammitmant to greening thelr sperations, their
willingmess, eagerness and initiative began to
blosom aver time. 'We found perticipants mak-
Ing Inguiries, initiating behavicrs consistent with
sustalnability and embrodng opportunities as
they came to see themselves and their businesses
as ones Invested in the well being of thelr commu-
nities, and the environment.

Relationship-building

As with many types of endeavers, persenal rela-
tionships were pivatal in encouraging restaurant
participation in and commitment to the pregram.
A meaningful conversation with a friendly face ks
much more persuasive than a letter er pamphlet
alone,

*sao the online guide's [lecated af hip: /fwww.dbsm.cam)
chapder on commitment

Onee o restaurant got en board, the continued
development of the relationship between restavrant
awner and program intern provided helped lay a
foundation of trest upan which businesses ware
further motivated to make changes.

Language

The premise of our discussions with restourant owners
played a role in our success. We framed our
conversations by continually reminding the individual
thar they were participeting In o community effort
and by sharing with them the vision of the greenest
haspitality sector and a mare sustainable Berkeley.
Additionally, we recognized them for thelr
pre-existing efforts and reminded the businesses that
they had on apportenity to be leaders in the
community by being or confinuing to be early adopt-
ers in thiz transitioning economy. Business cwners
were tald here were going to be twenty gresn
certified restourants in Downtewn Berkeley and
asked if they wanted their establishment te be one
of them. Enowing that there was a group of
businesses that were galng to be recegnized and
promoted served ot an addifienal incentive for the
restaurants te participate.

Persistent Communication

Many business awners expressed interest in greening
thelr establishments but volced o streng concern
abeut taking on extra commitments. This barrier was
one Identified and described by many of parmers
during the program develspment phase. We
specifically designed the program to address this
barrier by having the interns serve a "hand halding”
role in the certification process. The program interms
were In frequent communicafion with the restourant
awners, providing time frames and accountability in
addition to assistance in completing constitweant

[T TS

Public Recognifion

The promise of public recognition for their efforts
seemed to be o considerable factor in businesses
choosing te become green cerfified. Our
program design incorporated promotion of green
businesses ot the end of the anticipated timeline.
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WHAT DIDN'T

The timeline

The principal challenge ta our initiative was that the
ootua| time frame for certifying restavrants was far
greater than we hod expected. Certification Is
dependent on multiple cutside parimers, many in
agencies that are burdened with excestive
warkloads and demands upon thelr time.

Storm waler complicnes

Storm water conzlsts of runcff fram rain, irrigation,
and other rural end vrban sources, which then flows
to the San Frondsco Bay. As in many cities, Berkeley
requires that restourants prevent fars, sils, and
grecse from entering storm water. Restaurants
cannat ebtaln green cerfification without first meeting
this standard. Many establichments had poorly de-
sgned or maointained rooftop traps that collect
grecse drippings fram their kitchen venrs below.
Replacing rocftop grease traps can be costly in
terms of time and maoney, particularly since bullding
permits are required for such additions.

Furthermare, storm water inspection was delayed by
the limited capacity of the regulating body. Storm
water compliance lsswes acted as a significant
barrier, discouraging restaurants from fallowing
thraugh an green certification and slowing the
certification process down considerably.,

Demanding nalure of the resfovrant indusiry

The major abstaces encountered with restaurant
owners were: 1] lack of fime, 2} lock of spoce,

3] perceived inconvenience of green certification,
and 4) resistance to behavier change. On the whale,
the restourant industry breeds stressful and
demanding workplaces where interreptions are
frequent and worklead cannot abways be accurately
anficipated. Accordingly, those who wark In the
restaurant business are often difficult te reech and
arrange meetings with, To some restaurants, these
were insurmountable obstacles, for others, it was owr
job to convince them that with cur assistance, it did
nat have to be a terribly difficult process and thar
furthermere, the long-term beanefits would autweigh
the short-term costs.

RECOMMENDATIONS

1. Establish defined commitments by progroam
pariners

Obtain a cartain level of commitment from
all partners priar to implementing the
program se that restourants can expect a
certain level of service and certifications con
be completed with fewer delays. Greater
communication between program partners,
restaurant ewners, and intems o that site
visits ore mode promptly and certification
status = regulary vpdated would help
Impreve program efficacy.

II. Incorporate ofher pariners info
jpre-screening proosi

The target restavrant list was developed
with input from the Downfown Berkeley
Association and cross-referenced against
infermation regerding restavrant compliance
with envirenmental health standards,
Additianally, target restaurants sheuld ales
be asseszed for compatibility with green
certification requirements such a3, storm
witer compliance, spoce capacity to suppart
food waste recycling, standalone water
meters and bills to encourage water
conservation, and oppertunities for energy
savings.

11, Measure financial and envirenmental impgact
before and affer cerfificafion

The Boy Area Green Business Program does not
inclucle guidelines for measuring and
comparing the financial and envirenmental
impact of a restourant prior to or after
certification Is completed. |n order to quantify
the long-term results of certification, it is
necessary to ossess o restaurant’s energy,
warter, and solid waste costs and vsage as well
as the shart-term financial costs te implement
changes.

IV, Fallow up with resfaurants posf-certification
After a restaurant has obtained green
cartification, the program should continue to
follow up, Other important infermation that
can ke collected this woay includes pragram
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RECOMMENDATIONS
(CONT.)

retention or re-certification rate.  Additionally,
peost-certitication fallew up would enable the
pregram ta frack ather changes made by o
restauvrant which result in financial or
envirenmental savings not addressed by the
Bay Area Green Business Program standards.

V. Provide resfouranfs with supplier information
and educalional resources

Afrer Implementing requizite changes to obtain
certification, many restavrants de not knew hew
ta malntain thelr new practices. For example,
nat knowing how to properly dispose of burnt
aut flucrescent lamps, where fo purchase new
lamps, or how to particpate in envirenmentally-
preferred purchasing. Follow-up education is
key to reinfordng positive changes made by
restaurants,

Vl. Presarve relofionship between restavrant and
program

Given the significant amaount of time already
Invested in functional warking relatienships
between restaurants and the pragram, these
relatisnships should be maintained and
preserved even after certification is completed.
In this way, restavrants can continue to benafit
from program suppert while the program can
continue to benefit fram parmering with the
lecal business community.

Capliar d

ibing pistura or geap

PROGRAM AND
RESTAURANT PROMOTION

Initial program prometion efferts included
leveraging our Downtown Berkeley Assaciation
parinership to reach local restourants thraugh the
auaciation's annual meeting as well as through its
Infermal netwark of contocts.

Coampus cutreach was alse conducted to promote
and highlight green restavrants amongst university
community members. This was accomplished throwgh
meetings with and presentations to caompus
envirenmental stedent groups, publication of a
newsletter article, and distribution of lecal green
dining pamphlets.

Green restaurants are listed on the Bay Area Green
Business Program and Ciry of Berkeley’s websitas.
Currently in the waorks is a lecal coupon book, the
Eeo MetraGuide, which specifically list: green
businesse: and is geared toward: consumers with an
Interest in envirenmentally respensible or related
businesses. Also in develapment is the "Greenar
Grub’ website [hitp:/ Swww.greenergrub.com) with
search capacity, which directs veers fa local green
dining apticns.

Once a “stery making” nmember of restavrants have
been green certified, such as rwenty in the small
geagraphic Downtown Berkeley Assoclation area,
additicnzl promational efforts will be mare likely to
fall an interested ears. What follows ks a briefly
autlined pramational plan for the green restourant
certification pragram and local green restaurants:

Objectives
1] Increase coverage of green certification
2] program
2] Encourocge pofronization local green
certified restaurants

Target audiences
1] Local restourants
2] Individual and institutianal lecal as well o
nan-local diners

Target message confent and siructure




City of Barkalay

PROGRAM AND RESTAURANT
S o o PROMOTION (CONT.)

2180 Misia S 2nd Flaer
Bsckabey, CA R4704

Highlight the collaborative noture of the Community Based Sacial Marketing-
Inspired green restaurant pragram and how it fits into the City’s overall sustain-

o o e ability plan. Address the flzcal and envirenmental econemics of green certifica-
Emaai joaglery i barkale y.coun tien as well g the health and economic benefits of ecting green and lacally.

Presentation and delivery of messages
1] Develop media lists covering local, Internet, and special media, i.e.
cining publication:,
WA, Cib&fhem'}hfﬂ 2] Prepare feature story releases as well as "trend” press releases to
S stainable / piggyback an current story trends
' . 3] Submit letters to the editor or “op-ed’ articles to local publications,
4] Develop a local green dining guide for distribution to residents and

hitp

‘We provide leadership and wisitars

praclical salutions to help 5) Consider vtilizing webcasts, blogs, and other viral marketing technigues
create o more livable fo tap infe pre-existing social nerweorks,

Berkelay community now &) Take advantage of spedal events or create one, such @s a green tasting

and tor the fuiure. . R P .
event for university or gavemment large purchasers, ar individual diners

Measuring the success of promotional efforts

Callect news cipping of publithed stories or letters, track website hits and cou-
pon redemption, survey partidpating restavrants for infermation on how they
heard about the program, and swrvey green diners en how they heard abaut
green restaurants,

SUMMARY & NEXT INITIATIVES

Az of May 2007, five of the initial restaurants whe enralled in the pilot program have completed gresn
business certification with 24 meore in progress. The Ciry's Green Hespitality abjective s alsa supparted
by the University of Colifornia at Berkeley. Twa of its four dining tacilities are already green-

certified. Residential and Stedent Service Prograoms continue to work with students, faculty and
administration te implement their geal of green certifying all of the campus” dining focilities. Crossreads
Cal Dining, o shining example, offers an organic-certified salad bar, blodegradable takeout containers,
and eompasts all of itz faod waste,

Thanks fo funding fram PGE&E and the City of Berkeley's Office of Energy and Sustainable

Development, a green certification autreach initiative madeled after the pilat program has now gone
community-wide, Sustainoble Berkeley, a multi-stakehalder callaborative created to serve the city's zera
woste and greenhouse gaos reduction goals, currently employs a business licisen whose sale functien ks te
support local restaurants with energy efficiney, waste prevention, and ather sperating efficizncles. Thus
far, cutreach has been conducted te 113 restavrants, with a referral rate of 13% to the Bay Area
Green Business Prograom. Emphasic i3 pleced on veing erganic ingredients, participating in recyding, and
purchasing recycled-content and biodegradable preducts.

Future projects may include cutreach to municipal buildings oz well as 100 of Berkeley's largest
businesses with the view that larger srganizations reguire greater resources, resulting in potentially
higher financlal and environmental savings.




REDEVELOPMENT AREA PROPERTIES

1-Jul-09

ATTACHMENT 1

Neil Mayer & Associates

Use Address Land (s.f.)  Building (s.f.) Availability
Cleveland Avenue

on market, may be acquired by
vacant (cell tower lease) 650 Cleveland 10,000 1,500, butler bldg Bayshore Supplies

11,871,
possibly plus 8k grd retail, 6.5k 2nd
Bayshore Supplies 600 Cleveland addl parcel fl office(?) owner-occupant just moved in
Pacific Steel (storage and min.
fabrication) 578 Cleveland 62,000 25,189 PS has 3 yr lease and 5 yr option
City of Albany PW Maint Center, 544,546,548 about 18,000, mostly would become mostly available
car repair, gym Cleveland 36,700 shell should PW move
19,000 metal shell;  |PW has ended effort to purchase;
6,450 improved office env. clean-up not complete; not on

vacant (former Western Forge) 540 Cleveland 30,000 and machinist bay mkt

operating firm owns the property;
Albany Steel 536 Cleveland 45,000 31,661 property not on mkt

operating firm owns the property;
Adhesive Products Inc 520 Cleveland 207,000 property not on mkt

seems to be on very little in

Lumber Baron 520 parcel improvements leased from API; not on market
Eastshore Highway
PetsMart 1001 Eastshore 24,000 not on market




operating firm owns the property;

Berkeley Toyota Service 1025 Eastshore 27,000 not on market

operating firm owns the property;
Target 1057 Easthshore 450,000 165,000 not on market

operating firm owns the property;

on market to particular potential

tenants since approximately March,
Target pad (parking lot) 6,000 none (parking) 2009

appears largely occupied; one
Meyer Crest building: Several space listed as available on site or
occupants, not catalogued 1061 Eastshore in our listing information sources
Piggott parcel: Allied Building
Products, Floor Dimensions, appears fully occupied; no spaces
Mercedes Auto Body, D&M Auto 1077,1081,1085 97,139 (fee listed as available on site or in our
Body Eastshore portion) listing information sources




Monthly Rent Price Comment Owner Broker
Pat Leaper, Red
$525k Oak
owner-occup (had
been offered at Grand Opening, wholesale plumbing, HVAC, S Robinson,
$1.50/s.f.) electrical (branch of existing Peninsula firm) Robinson McNally
S Robinson,
$15,000 broker S Robinson says PS happy there Robinson McNally
PW pays $14,000 don't know if and when available nor
for its portion whether owner would lease or sell Z Brothers
determined
(lack of current
market) Western Forge
$1.35 mil
purchase far
back in 1995 | 'modest amount of fixed equipment Albany Steel

substantial improvements, equipment

Adhesive Products

1001 Eastshore
Parnters




Tim and Susan
Southwick trust

Target Stores

$1.8-$2.0
million
expected

Target Stores

Matt Friday,
Staubach Realty;
Matt Kircher,
Terranomics

Murray Bruce for
Bethana LLC; or
Diana Silberman
(conflicting info)

owners have an interest in future
redevelopment and are dealing with City CD
with regard to treatment of EBMUD
easement and creek requirements relative to
allowed size of development

Wilanco (Mr. John
Piggott and
daughter Sabra)

Snell and Co is
proposed
developer partner




Attachment 3

Physical Improvements

Short Term Responsibility comments next steps costs
map with locations is ready; standards | T&S/Kimley Horn--get about
Signage -- directional only city exist for directional signage pricing/order/install-- $500/sign
Need to determine if sign directs T&S/Kimley Horn--get about
Signage to Solano city people up Solano or around Buchanan|pricing/order/install-- $500/sign
Street name signs, consistency on solano city use lower Solano as model Rich to find sample
already have street tree types for
Fill any empty tree wells with new trees city/volunteers Solano and SPA identify locations Tony
use Bay Friendly planting
Enhance existing planter boxes city/volunteers (SPA/Solano example) Dan
Repaint Curbs city
Replace/repair benches city need to identify need ?
Repair/replace/clean trash Receptacles city ?
Reduce # Newsracks SAA, CofC, city ?
Repair Newsracks SAA, CofC, city ?

city/possible organizations to

enhance with benches to create
gathering place; place to sit and have

without any major changes,

can place a few benches/picnic

under

Develop plaza Key Route at Solano sponsor? lunch, etc. tables $5000
Clean garbage cans city/volunteers?

would arts comm be okay if we just let
Allow kids at AUSD to paint garbage cans City/volunteers/Schools the kids go at it? minimal




Maintain Kiosks (Repaint and update) TBD
Medium Term Responsibility comments next steps costs

Signage, welcome to Albany city, PW Arts Comm/Branding

Signage, Gateway Treatment on SPA city, PW review SPA streetscape master plan |Arts Comm/Branding

Signage, Gateway Treatment on Solano city, PW Arts Comm/Branding

Signage, Gateway Treatment on Key Route |city, PW Arts Comm/Branding

Signage, Gateway Treatment on Buchanan |city, PW Resurrect MvB sculptures? Arts Comm/Branding

Signage, City Hall city, PW Existing will remain??

Service Signs at corner of SPA/Marin

City/service orgs (RayA?)

Relocate/refurbishing needed

Contact Service orgs

Holiday Lighting on Solano

Chamber/SAA + City re: electrical

need to locate electrical on upper
Solano; buy enough LED or solar;
figure out installation, etc.

Do this in time for next holiday
season

Banner Across Solano at SPA

who has program responsibility??

Enhance Trash Receptacles

Arts Comm

Arts Comm/Branding

BART signage or mural

Arts Comm

Arts Comm/Branding

Street Tree Replacement

city

for trees that are failing/end of life

P&R needs to approve

Art/Plaza at City Hall

money??

Arts Committee

Banners on San Pablo

who has program responsibility??

need to purchase brackets

Arts Comm/Branding

Banners on Solano

SAA, with City approval

brackets in place

Arts Comm/Branding

Mural Program on Solano/SPA

Arts Comm/Schools/Merchants?

Arts Comm needs to find out
what is involved.




Long Term Responsibility comments next steps costs
Paving from Masonic to Berkeley border city, PW are plans underway? |Is there $$? .5 mill
Solano Avenue Streetscape Renovations city--needs funding to complete drawings, bid, etc. 2-4 mil

$ from Art ordinance; process
Public Art installations Arts Comm locations? by committee ?2?77?

Private Streetscape Improvements

Facade Improvement
Window Improvements

Maintenance (merchants)
Cleanliness of sidewalks
Graffitti abatement

Garbage Can monitoring (WMAC collects)

Maintenance (city)
Street sweeping
trees and tree wells
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